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Million Thousand Million

MODULES

G 31% TRANSPORTS
24% EVENTS
ACTIONS BY
TOURIST AND
23% NEWS LOCALS 14%

A B 22% SEARCH

In 2022, the module with the highest usage was
the Transports Module. TOMI users searched
mainly for Sete Rios, Aeroporto, and Baixa-

USER ACTIONS

Top Content Categories by Module
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City Exhibitons Art & Culture Sete Rios
Culture Music Where to Eat Aeroporto
Alerts Theater What to Do Baixa-Chiado
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WEEKLY TREND g USERACTIONS

Average User Actions Count by Week Day

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

In 2022, Saturdays were the days with the highest number of user actions. On the other hand, Mondays and
Wednesdays registered the lowest number of user actions of the week.
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In 2022, there was an homogenous register of user actions throughout the day.

USER ACTIONS PHOTOS & GIFS SENT
T H E PO DI U M * TOMI With Most User Actions TOMI With Most Selfie and GIFs Sent

ACTION SELFIE
CHAMPION WINNER

TOMI TOMI’
Rossio Rua 1° de Dezembro Rossio Rua 1° de Dezembro
201.051 3.273
User Actions Photos and GIFs sent

2022 Overall Analysis:

During 2022, TOMISs of Lisbon had an excellent performance and very good metrics.

User Actions™*: Values indicate the number of touches made on TOMI. Content Display*: Values show the number of each content exhibited on lists, selections
and search. Pedestrians*: This data is completely anonymous and privacy is respected.
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2022 in Lisbon.

Communication in the right place at the
right time!

Amazon Porto Cruz Mcdonalds Make a Wish
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