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In November, the module with the highest usage
was the Events Module. TOMI users searched

mainly for events related to Music, Theater, and
Dance.
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City Music What to Do Largo Rodrigo de Freitas
Sports Theater Where to Eat Urca
Environment Dance Art & Culture Lapa
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Average User Actions Count by Week Day
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In November, Mondays were the days with the highest number of user actions. On the other hand, Thursdays
registered the lowest number of user actions of the week.
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In November, there was a higher number of user actions in the afternoon period. Throughout the day, there were
registered two peaks of user actions: the first one happened around midnight, and the second one was registered around
7 pm.
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November Overall Analysis:

During November, TOMIs of Rio de Janeiro continued to register an excellent performance on user metrics.

User Actions*: Values indicate the number of touches made on TOMI. Content Display*: Values show the number of each content exhibited on lists, selections
and search. Pedestrians*: This data is completely anonymous and privacy is respected.
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November in Rio de Janeiro.
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Communication in the right place at the Allianz Vida,
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