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TOMI was present
at TRA 2022

Mobility

In November, TOMI was present at the Transport
Research Arena Conference event, which took
place in Lisbon. Several forums were held at this
conference to share the latest innovations and
solutions for the future of mobility, logistics and
transport.
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In November, the module with the highest usage
was the Transports Module. TOMI users searched
mainly for Baixa-Chiado, Sete Rios and Aeroporto.
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Top Content Categories by Module
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TOP CONTENT CATEGORIES
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City Exhibitons What to Do Baixa-Chiado
Culture Music Art & Culture Sete Rios
Alerts Cinema Where to Eat Aeroporto
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Average User Actions Count by Week Day

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

In November, Saturdays and Sundays were the days with the highest number of user actions. On Mondays and
Thursdays were registered the lowest number of user actions of the week.
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In November, the highest number of user actions was registered on the afternoon period. Throughout the day there were
registered two peaks: the first around 2 pm, and the second one around 6pm.
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November Overall Analysis:

During November, TOMIs of Lisbon have shown an improvement in the performance on user metrics when compared to
the last month.

User Actions™*: Values indicate the number of touches made on TOMI. Content Display*: Values show the number of each content exhibited on lists, selections
and search. Pedestrians*: This data is completely anonymous and privacy is respected.
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TOMI is the best way to communicate
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November in Lisbon. = 2

Communication in the right place at the
right time!

Super Bock Super Rock McDonalds Swappie Obidos Criativa
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https://tomiworld.us14.list-manage.com/subscribe?u=e19f56585cd77e79bd280d8c4&id=7cdd4ba03c



