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The TOMI network in the city of
Lisbon continues to expand and is
now in Almada and Seixal! These two
devices will enrich the Lisbon
network, allowing more people to
have access to TOMI’s information.
In July, just in the new TOMIs, it was
registered more than 18 thousand
user actions!
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In July, the module with the highest usage was
the Transports Module. TOMI users searched
mainly for Aeroporto, Cais do Sodré, and Baixa-

Chiado.
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Top Content Categories by Module
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TOP CONTENT CATEGORIES
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Culture Exhibitons Where to Eat Aeroporto
City Theater Art & Culture Cais do Sodré
Sports Music What to do Baixa-Chiado
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Average User Actions Count by Week Day
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In July, during Thursdays and Fridays were registered the highest number of user actions. On the other hand,
Wednesdays had the lowest number of user actions of the week.
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During the month of July, was verified a higher trend of user actions from 10 am until 10 pm. It was registered a peak
around 8 pm.
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July Overall Analysis:

The month of July was marked by the beginning of the holiday period and the return of music festivals to the city of
Lisbon.

User Actions*: Values indicate the number of touches made on TOMI. Content Display*: Values show the number of each content exhibited on lists, selections
and search. Pedestrians*: This data is completely anonymous and privacy is respected.

TOMI

TOMI is the best way to communicate
and to reach the desired target
audience in an interactive and creative
way. See some of our campaigns of July
in Lisbon.

Communication in the right place at the
right time!
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