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In April, there was a higher demand for the
Events Module. TOMI’s user searched mainly for
Exhibitions, Theater and Music.
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Top Content Categories by Module
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City Exhibitions Utilities and Services Aeroporto
Society Theater Public Services Castelo
Culture Music Where to Buy Praca do Rossio
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Monthly User Actions Evolution
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Average User Actions Count by Week Day Average Pedestrian Count by Week Day

MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY SUNDAY

In April, there was a higher flow of pedestrians on Thursdays. On the weekends, the flow of pedestrians was the
lowest registered during the week.

The highest number of user actions was registered on Tuesdays and Saturdays, while on Wednesdays and Sundays
the number registered was the lowest.
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Monthly User Actions Evolution
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In April there were two peaks on the pedestrians daily flow, between 8 am and 12pm, and between 7pm and 8pm. There
was a higher trend of user actions between 6am and 9am, and between 2pm and 4pm.
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Avenida Antonio Augusto de Aguiar Seesie Bus A de Beser i

26.534 161

User Actions Photos and GIFs sent

April Overall Analysis:

April was marked by the continuous reopening phase in Portugal. In the rest of the Europe the number of Covid-19
cases has increased.

User Actions*: Values indicate the number of touches made on TOMI. Content Display*: Values show the number of each content exhibited on lists, selections
and search. Pedestrians*: This data is completely anonymous and privacy is respected.
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TOMI

TOMI is the best way to communicate

and to reach the desired target W e Rna
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audience in an interactive and creative acasa torna g
e . . O ¢ Reabertura
way. See some of our campaigns of April B . postos de atendimento
in Lisbon.

Communication in the right place at the
right time!
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