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SUBSCRIBE NEWSLETTER

SMART MEDIA
TOMI is the best way to communicate 
and to reach the audience and interact 
in a creative way. See some of our 
campaigns in March in our networks. 
 
Communication in the right place at the 
right time!

LOCATIONS

The month of March was marked by the first opening phase after the lockdown, in Portugal, while the rest of Europe had 

to implement new measures of lockdown due to the increase of cases of Covid-19.  In Latin America, there were strict 

measures in place. 

March Overall Analysis:

User Actions*: Values indicate the number of touches made on TOMI. Content Display*: Values show the number of each content exhibited on lists, selections 

and search. Pedestrians*: This data is completely anonymous and privacy is respected.

During the month of March, there was a peak of pedestrians between 8 am and 5pm. While the peak of user actions was 

registered between 8pm and 9pm. 
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USER ACTIONS
Monthly User Actions Evolution

PEDESTRIANS
Monthly Pesdestrian EvolutionDAILY TREND

In March, there was peak of pedestrians on Mondays. During the rest of working days there was a stable trend. 

During the weekends, the flow of pedestrians was lower due to the mobility restrictions imposed because of the 

Covid-19. There was a higher trend of user actions on Saturdays. In the rest of the week the trend was very 

irregular, with small peaks on Tuesdays and Thursdays.
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WEEKLY TREND PEDESTRIANS
Average Pedestrian Count by Week Day
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DURING THE MONTH USER ACTIONS
Monthly User Actions Evolution

PEDESTRIANS
Monthly Pesdestrian Evolution

City Exhibitions Where to Stay

Culture Music Public Services

Society Theater Where to Eat

NEWS SEARCHEVENTS

TOP CONTENT CATEGORIES USER ACTIONS
Top Content Categories by Module

11% TRANSPORTS

10% SEARCH

13% NEWS

66% EVENTS

In March, The Events module was in the 

spotlight, promoting mainly exhibitions, 

music, and theater, happening in the 

cities.
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TOMI continues to  
work in the prevention  
of Covid-19
TOMI continues to work in the prevention of Covid-19, 

using the most diverse technologies, such as the 

detection of pedestrians and the detection of the usage, 

or not usage, of the mask on the streets. Using these 

technologies, TOMI also helps the cities when they 

reopen, post lockdown, in a safe, secure and effective 

way.
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RIO DE JANEIRO LISBON ALGARVEPORTO AND 
THE NORTH

MONTEVIDEO

USER ACTIONS
Average User Actions Count by Week Day

https://tomiworld.com/reports/tomi-porto-and-north-report-march-2021/
https://tomiworld.com/reports/tomi-rio-de-janeiro-report-march-2021/
https://tomiworld.com/reports/tomi-algarve-report-march-2021/
https://tomiworld.com/reports/tomi-lisbon-report-march-2021/
https://tomiworld.com/reports/tomi-montevideo-report-march-2021/
https://tomiworld.us14.list-manage.com/subscribe?u=e19f56585cd77e79bd280d8c4&id=7cdd4ba03c



