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In February, the module more requested by TOMI users was 
Search Module. TOMI users search for Where to Eat, What 
to Do, and Art & Culture. 
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The month of February presented excellent results and very good metrics.  In February it was not possible to present 

pedestrians’ data since the data we have is unusual and unreliable. The existence of a single TOMI makes this more 

difficult.
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TOMI wins a  
new Award

TOMI won a new Award of Interactive Urban Solution of The 
Year, given by Corporate LiveWire at Innovation & Excellence 
Awards.  TOMI’s innovative way of promoting information and 
helping citizens was awarded as the best interactive urban 
solution of the year. 

SIMILAR TREND OF USER ACTIONS 

In February, the daily trend of user actions was similar during 
the day, having a peak between 8pm and 11pm.


