
TOMI featured 
as DOOH case study
TOMI was selected as a case study on ‘Digital Signage 
Connection’, an important portal for DOOH and 
interactive technology news. TOMI’s interactive activation 
in Paseo Bandera, was chosen as a great example of 
immersive and engaging experiences in public spaces. 

TOP MODULES

EVENTS

Exhbition

Theater

Music

City

Culture

Society

What to Do

Where to Eat

Art and Culture

1º

2º

3º

NEWSSEARCH

0 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23

DAILY TREND 

MORNING AFTERNOON NIGHT

DURING THE MONTH

Monthly 
Touches 
Evolution

Monthly 
Sent Photos 
Evolution

LOCATIONS

Keep in Touch

BY NETWORK

Trademark. Patented internationally. Registered design.

PHOTOS / GIFS 
SENT

thousand

CONTENT 
DISPLAY

million

WorldTRENDS & ANALYTICS
01.01.2020 -  
31.01.2020

50 72

MODULES

TOUCHES

million
3

RIO DE JANEIRO LISBON ALGARVEPORTO AND 
THE NORTH

SANTIAGO 
DE CHILE

The Transports and Events module are in 
the spotlight in October. These modules 
shows the destinations and events taking 
place in the city.

The “Touches” values indicate the number of touches made on TOMI. The “Content Display” values show the number of each content exhibited on lists, selections and search.
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UPDATE: PHOTO MODULE 2.0

To create more engagement in the photo module, and 
promote social sharing, TOMI developed new features 
to customize the user experience. 
 
After taking the photo you can edit it: add stickers or 
emojis and change the frame. You can also share it 
through QR Code. 

Starting 2020 with TOMI
-

The first days of 2020 registered a high number of touches on 
the different networks. In Rio de Janeiro, where the biggest 
Réveillon in the world is celebrated, the growth these days 
was remarkable! 
TOMI also had special New Year frames.
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TOMI had a special campaign with Harry 
Potter themed frames. The most creative 
participations shared publicly on social media 
won tickets for the new concert film. These 
frames registered over 4000 sent photos! 

Photo shared by @alex.couto16

+ See more

TOMI is the best way to communicate and to reach the audience and interact 
in a creative way.  See some of our campaigns on January in our networks.

https://www.digitalsignageconnection.com/tomi-creates-dooh-experiences-in-artistic-public-space
https://tomiworld.com/reports/tomi-santiago-report-january-2020/
https://tomiworld.com/reports/tomi-rio-report-january-2020/
https://tomiworld.com/reports/tomi-lisbon-report-january-2020/
https://tomiworld.com/reports/tomi-porto-and-the-north-report-january-2020/
https://tomiworld.com/reports/report-tomi-algarve-january-2020/
https://tomiworld.us14.list-manage.com/subscribe?u=e19f56585cd77e79bd280d8c4&id=7cdd4ba03c



