
2019 was another successful year for TOMI in Lisbon. TOMI has expanded to two 
new locations in Gare do Oriente and celebrated 5 years of friendship with the city. 
TOMI celebrated this special moment with a campaign and a questionnaire for its 
users to understand how we can take this friendship to the next level.

5 successful years 
in TOMI’s Lisbon network
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TOMI has seen a considerable growth in the photos sent 
and the number of touches. The Events module, that 
shows the events happening in Lisbon continues to be 
the one that registered the highest percentage of 
touches within the main modules.
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Throughout the year, TOMI released several 
groundbreaking updates. We highlight the most important: 
 
- TOMI For All: accessibility and inclusion project 
- TOMI Press: newspaper covers on TOMI 
- TOMI Suggests: automatic event promotion through 
videos 
- TOMI Editing: Collaboration and co-creation of content 
with cultural entities

PROMOTING INTERACTIONS IN HOLIDAY SEASON

Setembro é o mês escolhido para promover a 
mobilidade nas cidades, e o TOMI ajudou a 
divulgar o tema com uma moldura especial. 
A mobilidade urbana é um tópico muito 
importante para o TOMI já que permite que os 
utilizadores pesquisem as rotas para qualquer 
destino na cidade, quanto tempo levará para 
chegar e o custo.

The month of December, corresponding to the festive 
season of Christmas and New Year recorded a peak of 
touches and photos sent. This holiday season had customized 
frames that were a big hit.

In 2019, the TOMI Lisboa network had over 200 new campaigns from 
different brands, which chose TOMI to communicate and reach the 
public creatively.

Communication in the right 
place at the right time!


