
TOMI was the winner of the ‘Disability Matters Awards’ held in London, at Cisco 
headquarters.  This award was granted to the innovative accessibility project “TOMI 
For All” that is available at the streets of Lisbon since the beginning of the year. 
This year’s winners are prestigious multinationals: TOMI, Disneyland Paris , J.P. 
Morgan, P&G, SAP, KPMG, AIG, Network Rail, and HSBC.

TOMI wins Disability 
Matters awards
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TOMI is the best way to communicate and to reach the audience in 
Lisbon and interact in a creative way. 

Communication in the right 
place at the right time!

TOMI FACING CAUSES

Setembro é o mês escolhido para promover a 
mobilidade nas cidades, e o TOMI ajudou a 
divulgar o tema com uma moldura especial. 
A mobilidade urbana é um tópico muito 
importante para o TOMI já que permite que os 
utilizadores pesquisem as rotas para qualquer 
destino na cidade, quanto tempo levará para 
chegar e o custo.

TOMI gave voice to social causes with the 
“TOMI Facing Causes” campaign with 
amazing results. We registered over 2400 
photos sent and over half of the people 
wanted to support the cause and publicly 
share the photo!

The first TOMI arrived in Lisbon in November 2014, to 
provide useful information and services to citizens and 
visitors.  
 
By 2019, the network already includes more than 50 
devices on the streets and in Lisbon metro. In five years 
of the network, TOMI has registered approximately 95 
million touches and 1.5 million photos sent.

TOMI has seen a considerable growth in the photos sent 
and the number of touches. The Events module, that 
shows the events happening in Lisbon continues to be 
the one that registered the highest percentage of 
touches within the main modules.


