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October brings warmer days, and more 
people on the street. This month the 
number of touches and the number of 
sent photos increased significantly.

This month the music and kids categories were the 
ones that registered the highest number of touches 
in the Agenda module.

DURING THE MONTH
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TOMI is the best way to communicate and to reach the audience in Rio de Janeiro 
and interact in a creative way. See some of our media campaigns.
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Trademark. Patented internationally. Registered design.
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Amazing global  
recognition for TOMI!
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The “Touches” values indicate the number of touches made on TOMI. The “Content Display” values show the number of each content exhibited on lists, selections and search.
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TOMI had special animated 
frames to celebrate Halloween. 
What a fun night to engage with 
TOMI!

TOMI received an amazing global recognition in the European Product Design Award at 
Budapest, Hungary!  TOMI won gold in the ‘Design for Society’ category with the “TOMI 
For All” accessibility project.   
EDPA is the only Design Awards made in collaboration with the European Parliament. 
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