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Change of the seasons

-
When the Autumn arrives in Europe, our Brazil 
and Chile’s network welcomes the Spring. 
 
TOMI is always ready for any season of the 
year, and to engage locally with our users.
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THEMATIC FRAMES

….

September is the chosen month to promote 
mobility in the cities, and TOMI helped to 
spread the word with a special animated 
frame.  On Santiago, TOMI also promoted 
local engagement during the Fiestas Patrias - 
the most important holiday on Chile. 

Monthly 
Sent Photos 
Evolution

LOCATIONS

Keep in Touch

BY NETWORK

Trademark. Patented internationally. Registered design.

PHOTOS / GIFS 
SENT

thousand

CONTENT 
DISPLAY

million

01.09.2019 -  
30.09.2019 WorldTRENDS & ANALYTICS

TOMI was recognised as ‘Best Citizen Engagement Solution’ in the Future Digital 
Awards! TOMI wins a worldwide smart cities’ innovation award once again.  
Previous winners of the award were leading technology companies such as Amazon, 
Google, Microsoft, Qualcomm, and many others. 

TOMI is the best ‘Citizen 
Engagement Solution’!
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TOMI is the best way to communicate and to reach the audience and interact 
in a creative way.  See some of our campaigns on September in our networks.
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This month, the mobility module - Transports 
- was the most used on TOMI, registering the 
highest percentage of touches.

PROMOTING URBAN MOBILITY

On September, several cities promote the mobility week.  TOMI 
plays an important role in promoting urban mobility, since it 
provides quick and effective answers by allowing users to search 
for the routes for any destination in city, as well as how much time 
it will take to arrive, or how much it will cost.

The “Touches” values indicate the number of touches made on TOMI. The “Content Display” values show the number of each content exhibited on lists, selections and search.
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Autumn & Spring

https://tomiworld.com/reports/tomi-santiago-report-september-2019/
https://tomiworld.com/reports/tomi-rio-de-janeiro-report-september-2019/
https://tomiworld.com/reports/tomi-lisbon-september-2019/
https://tomiworld.com/reports/tomi-algarve-report-september-2019/
https://tomiworld.com/reports/tomi-porto-and-the-north-report-september-2019/

