
February was a short but great month! TOMI 
engaged with the community, creating special 
campaigns on commemorative dates, such as 
Valentine’s Day.

February was a 
joyful month
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* The interaction values indicate the number of relevant touches in each module (news, events, directory, transportation and photo),  the interactions under the scroll and 
texting email on the forms are not included. The views values presented are related to the each content exhibited on lists, selections and search.
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6 p.m. was the hour that registered the highest number of interactions: over 130 

thousand!
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February continued to highlight the importance of the Search module for our users. In these 
modules, the most searched category was the “What to Do”. The “Art and Culture” was also back 
on the podium this month.
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https://tomiworld.com/reports/tomi-santiago-report-fev-2019/
https://tomiworld.com/reports/tomi-rio-report-fev-2019/
https://tomiworld.com/reports/tomi-lisbon-report-feb-2019/
https://tomiworld.com/reports/tomi-algarve-report-fev-2019/
https://tomiworld.com/reports/tomi-porto-north-report-feb-2019/

